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Let's Get
Started
We asked 50 of LinkedIn's top influencers to
answer questions on how they built their personal
empire. With the unprecedented response, we're
aiming to meet this opportunity by creating a
resource to share with a worldwide community.
Professionals, more than ever, are investing heavily
in developing their authentic digital presence.
Why? Because human-2-human sells.

Just The Facts

97%
89%
92%
45%
78%
71%

of B2B marketers use LinkedIn
as a content distribution
channel (99 Firms).
of B2B marketers use
LinkedIn for lead generation
(Hootsuite).
of Fortune 500 companies use
LinkedIn. (99 Firms).
of LinkedIn article readers are
in upper-level positions
(Foundation Inc.).
Of companies now advertise
solely on social media

of B2B marketers say LinkedIn is
part of their advertising
strategy.(Foundation Inc.).

LinkedIn is one of the world's most
powerful tools for professional branding
and successful B2B interactions. There's a
reason it's one of the top platforms where
Fortune 500 decisions makers spend their
time.

Key Takeaways

Define your
personal brand

Understand how
to market yourself

Make powerful
connections

LinkedIn For
Personal Branding
What seperates you from other professionals
in your market? How do you want companies,
connections, and marketers to look at you?
Personal branding is all about defining your
professional image.

LinkedIn for B2B
Over 90% of Fortune 500 companies are on
LinkedIn and nearly all sales professionals use the
platform as the #1 social media channel for B2B
connections. Why? Because LinkedIn was built for
business. With over 700 million users and 30
million companies on the platform, it's no wonder
that more than half a billion professionals
worldwide gather on LinkedIn.
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What is your story and how do you tell it?
What I teach and what I live by is that your LinkedIn profile should be viewed as an online
reputation, not an online resume. We are all taught that LinkedIn is a tool for finding jobs,
and that shifted years ago but only some folks got on that wagon and realized it's now a
community and a place to build your online reputation and the best source out there to
build your personal brand. Through curating content, filling out your profile the right way
and engaging with thought leaders and your network, your profile can absolutely stand
out and your personal brand can flourish.

When someone visits your LinkedIn profile,
what would you want them to say?
My hope is that people view me as engaging, helpful, and approachable. My other hope is that
people will get a full 360 view of my career and what I've accomplished throughout my career.

What are the key aspects of personal branding?
One key aspect around branding myself is authenticity. Every post I post is true and authentic, and
not posted by someone else or pre-populated. Another aspect around branding myself is to keep it
simple. Instead of being known for doing multiple things, it's best to be known for 1-2 things. Next,
engage with people in your network with a large following and ask their help in getting your
message out there to gain traction, lots of them will most likely help you. Next, be consistent and
post often. Write. Writing fundamentally changed my career. Write articles often and engage once
again with those people in your network with a large audience. And finally, don't give up!

Lindsey Boggs
Citrix
North Carolina
linkedin.com/in/lindseyboggs

Justin Welsh
The Official Justin
California
linkedin.com/in/justinwelsh/

What are your top tips for building out
your profile on LinkedIn?
Invest in a great banner image, an excellent professional photograph, and a
copywriter. If you can't afford these things, get creative! Canva for header image,
a friend with an iPhone and a photo editing app for your headshot, and read
some copywriting books. Invest in yourself.

What makes you unique and sets you apart?
I’m an SMB SaaS advisor, executive mentor, and operator with 10+ years of revenue leadership experience. I
equip founders to drive scalable growth past $50M in recurring revenue. The kicker? I've actually done it. I
recently led LA-based PatientPop from $0 to $50M in recurring revenue in 4 short years.
I specialize in SMB SaaS sales. The riches are in the niches. My sweet spot is go-to-market strategy for SMB SaaS
product. I figure out the best way to sell it, who to sell it to, and how much to sell it for. I partner with early-stage
founders to craft the sales story and achieve scale.
I take an operational approach to accelerate revenue and propel business forward. With a big-picture view of
how every department supports revenue generation, I teach clients to build cross-functional plans that do tens
of millions a year.

What are the key aspects of branding yourself?
Step 1 is to build your foundation, which are the profiles that people find when they do diligence on your
brands. Step 2 is to share your expertise. Tell people a story of how you went from A to B. This should be a
story that resonates with them. Step 3 is to produce consistent content that helps people follow your
journey. My advice? Document. The last step is to convert people using a CTA. Tell them what you want
them to do. Book a call? An appointment? Buy something? Don't get cute, just tell them.

What is your story and how to you tell it?
I am a start-up guru and a slayer of nonsense. I love growing business in new markets as a
successful sales professional. I seek to be the woman my husband would marry again, the
mom my kids are proud of, and the leader my boss would hire again. Above all, I am
curious, a talented Sommelier, an excellent marks-woman, and a slow runner.

What are your top tips for building a LinkedIn profile?
Be yourself - no one else can do that. Also, I think instead of a resume as many use it, it should be
used as a way to show people how your business, your services, and your company can help them.

What are the key aspects of personal branding?
I want to be authentic, approachable, and inspiring.

What are your top tips for posting on LinkedIn?
Check LinkedIn daily, comment on posts, reply to comments.

Jacquelyn Nicholson
Kinetic
California
linkedin.com/in/jacquelyn-nicholson/

Calvin Patterson
Mixpanel
New Jersey
linkedin.com/in/calvin-patterson/

What are your top tips for building you LinkedIn profile?
Have a professional photo. Change the background photo: you can use something basic from Unsplash. Include
information about previous roles and utilize the media feature. Utilize the skill’s feature and ask for
recommendations. Take courses online from websites like Hubspot Academy, Coursera, Skillshare, Drift, etc and
feature them. Change your headline to be you help x do y currently mine is: Helping companies leverage their
data to better understand and engage with their customers.

What is your personal branding statement?

Melanie Zdanowicz
Lessonly
Indiana

linkedin.com/in/melaniezdanowicz/

My personal branding statement is still a work in progress. I get really tired of seeing the
whole "hustling" mentality around sales on LinkedIn. I appreciate good tips and tricks, but I
think sometimes we can really over complicate a lot of what sales is. Mind you, I'm still pretty
young in my career, but I think a lot about what my PapPap (my Grandpa) shared with my
dad when my dad was first starting out in sales. My PapPap enjoyed a lot of success as an
entrepreneur, and he told my dad the best business advice he had to offer is to "treat people
as people". Respect, value, and appreciate that anyone you work with in business is a person
with hopes, dreams, fears, a family, people who love them, people who rely on them, and has
a deep desire to be seen & known. Once you let that sink in, let your actions follow suit.

What is your goal with your LinkedIn Profile?
To build my personal brand and create meaningful connections.

What are your top tips for building your profile on LinkedIn?
Obviously your pictures are really important, and the profile picture has to look
professional. Actually putting descriptions of your roles and what you did for each one is
important, and something a lot of people don't do. Make MEANINGFUL connections.
LinkedIn is not the place to connect with everyone and anyone. I don't send connections
that don't have thought or a reason behind them. Meaningful connections make for an
engaged audience when you decide to post.

Colleen McKenna
Intero Advisory
Maryland
linkedin.com/in/colleenmckenna

What are your top tips for building your LinkedIn profile?
At Intero, we write a lot of profiles and focus on the following:•
Write in the 1st person; it's far more interesting than the 3rd person.
Make sure your photo is up-to-date; you look younger even though you are older with a
new photo.
Add a background image; try to include some branding.
Know your 4-6 keywords; they should be specific and not words like creative, resultsoriented, dynamic, experienced (you get the drift).
Fill out all the appropriate sections; start with the About section.
Talk to your audience; let them know how you can contribute to their success and
business objectives.
Let your personality come out; if you're not funny, don't test it on LinkedIn.
Be real and personable; it develops trust and makes you approachable.

What is your personal branding statement?

Galadrielle Heinrich
Salesforce
Ireland

linkedin.com/in/galadrielle-heinrich-mba-%F0%9F%8D%80-9a3752b/

I am a French expat from the South of France. I moved to Ireland looking for an international
career in one of the most active industries. For the last 11 years I have worked for some of the
largest Tech companies on the market. Today, I am a Team Manager in Business
Development for the #1 Global Leader in CRM called Salesforce. In addition, I am the
European Leader for the largest philanthropic group in the company, called the Salesforce
Women's Network. My core values are: Trust, Ingenuity, People's Success, and Equality for all
people.

When someone visits your Linkedin profile, what do you
want them to say about your profile image?
My profile picture was taken during a special occasion. I ran a 3 month fundraiser to fix the
roof of part of a school in Senegal, Africa. This picture was taken as I was picking the winner
of a prize draw! I chose this picture because it shows me doing what I like to do the most:
volunteering for a great cause surrounded by people who care. When seeing this picture,
people should be able to say that I look friendly and trustworthy.

What are your top tips for posting on LinkedIn?
Be courageous. It does look scary at first, but after your first couple of posts your fear will
be gone!

Judi Fox
Judi Fox Consulting - LinkedIn
Business Accelerator
Virginia
linkedin.com/in/judiwfox/

What are your top tips for building you LinkedIn profile?
We decide from the top down on someone's profile if we want to connect or go further down the profile page.
The #1 tip is to have a LinkedIn top banner that is built to sell you or highlight your best visual example of what
you do (i.e. show yourself in action). The next tip is to make sure you have only 1 to 2 featured media files so that
they convert to business, for example send people to your website and a podcast episode. Many people either
have zero or 10+ featured media files, but profiles that are built to convert to business give people only 1 to 2 of
their highest converting sites so people are more likely to take action and click on those features.

Jason Bay
Blissful Prospecting
Texas
linkedin.com/in/jasondbay/

What makes you unique and sets you apart?
I help sales teams win business in this new economy by thinking outside of the script and taking an
empathy-first approach to prospecting. Your prospect's needs and wants take priority over yours.
Make them the hero, be helpful, and always have something to teach.

What are key aspects of branding yourself?
Teach don't take. Have something to share that's helpful for others. You don't need to be the expert,
document your process, discuss what you're learning, and how your clients are winning.Proactively
connect with others. Connect with 50-100 of your ideal prospects each week to fill your news feed
with folks you want to add value to.Take a side. Be contrarian and strong in your beliefs. Have an
opinion and take a strong stance.

Monique Arrington
Arrington Case By Case
California
linkedin.com/in/-arringtonconsulting/

What are your top tips for building your LinkedIn profile?
You're about me section needs to include a little of your personality in it.The image should
be friendly and approachable. Have keywords in your industry in your profile. Use your
background image space to showcase a quote of yours or services you provide. Add skills to
your profile. Get as many recommendations as you can. Put a feature post on your Linkedin.
Add experience to your profile.

Who do you engage with on LinkedIn?
Startup founders, business owners, HR, TA, recruiters, and executive-level
professionals.

What is your personal branding statement?

Dr. Natalia Wiechowski

I help Coaches, Consultants and other experts to grow their business to the next level
through organic LinkedIn marketing. As a keynote speaker and edutainer I focus on topics
like personal branding, employer branding and LinkedIn. I have just started writing books.
My first one turned into a 2x Amazon Bestseller. I stand for Self-development, Potential,
Critical (constructive) thinking, Authenticity and Not taking myself and life too seriously. I am
an edutainer. A mix between an educator and a comedian. Or, a teacher and a storyteller. At
29, at the peak of my corporate career & unhappiness, I quit my job & started from scratch.
During a 9-month sabbatical I changed the way I though, spoke & acted. I committed to
design my purposeful life & founded Think Natalia

linkedin.com/in/nataliawiechowski

When someone visits your Linkedin profile, what do you
want them to say about your profile image?

Think Natalia
Dubai

Professional yet human. Tip for selecting a LinkedIn profile picture: find the sweet spot
between being super impressive yet approachable
I want people to feel understood, inspired and a bit impressed by my results. Ideally they tell
their friends and colleagues about me.

What are your top tips for posting on LinkedIn?
1. Design a content creation routine.
2. Your content's purpose is to serve others. Add value. Make it about them.
3. Use colorful, emotional pictures.
4. Post when the majority of your audience is online.
5. Use Hashtags and a CTA at the end of your posts.

What is your story and how do you tell it?
I help CEOs get out of their own way by driving a thriving customer service and business operations
base. That way they can have MORE time focusing on strategic planning. CEOs have the gift of
knowing their product and have a vision. Over 25 years in Customer Service and Operations has
given me the knowledge and insight to bring the rest of the recipe for success.These are the areas
that hold companies back in ways they struggle to understand. I bring that insight and deliver on
solutions moving companies past these invisible blocks. I have been a thought leader catapulting
companies through as much as 12,000% client growth in as little as four years.

When someone visits your LinkedIn profile,
what would you want them to say?
I want them to know I can help them. I want them to hear and see the value. I want them to see
confidence, a solid foundation, knowledge and service.

What is your goal with your LinkedIn profile?
I came to LinkedIn because I was in a social group that was ending, and I wanted to keep in touch
with everyone. I found a very rich supportive environment where everyone was giving, and I wanted
to give back to them and others. So my goal is to give back and help others.

Elizabeth Westbrook
GenWestbrook
Texas
linkedin.com/in/elizabethwestbrook/

Dale Dupree
The Sales Rebellion
Florida
www.LinkedIn.com/in/copierwarrior

When someone visits your Linkedin profile, what do you
want them to say about you?
I want them to feel loved, and to see a cause they can believe in and get behind. I want them to
have an awakening that is both inspiring and exciting and to know that there is a much better
way to approach sales. I want them to know how much I loved my Dad. To understand that
mental health in sales is not a taboo subject. I want them to embrace hope and for them to make
visible changes to their walk after they learn from my experience.

Favorite Quote?
On the plains of hesitation, bleach the bones of countless millions who on the
verge of victory sat down to rest and while resting they died.

Milou Van Hassel
Maxserv
Netherlands
linkedin.com/in/milouvanhassel/

What are your top tips for posting on LinkedIn?
Be consistent.Pick a few moments in which you are able to post on a regular basis. For instance: Mondays are for
tips, Wednesdays are for news items and Fridays are for questions from your followers. At some point people will
expect your content and even wait for it, so they can interact. Be consistent because it makes you reliable. It
builds trust. A lot of people are busy with the "LinkedIn algorithm" they share tips & trick to beat the system.I have
never understood why. If your content is good, the algorithm shouldn't matter. Find out what your readers need,
and they will come (back) to you. Don't worry about vanity metrics. Don't use 'let's connect" or "grow LinkedIn
now" posts. It's not about having a lot of followers; it's about creating a following. Be of value, they will follow. I
promise. It takes time, and it will pay off. And your data will be clean and very useful.

What are the key aspects of branding yourself?
Be your authentic self, use your voice, and influence for good. It's important to be consistent, visible
and have a clear understanding of who you are and what you stand for. You may think your
personal brand is one thing, but it is really defined by how others see and feel about you.

What are your top tips for building out your
LinkedIn profile?
Make it complete and highlight all of your experience, accomplishments and success in a succinct
way. Show some personality and add rich media to make it more visually appealing. Review your
profile often with a fresh pair of eyes and make sure to continue to add new skills, awards and
anything else that tells your professional story.

Allison Nunes
LinkedIn
California
https://www.linkedin.com/in/allisonnunes1/

What is your personal branding statement?
Experience Creator Global Traveler Brand Champion (currently listed as my unique headline) High-energy, detail-oriented, and results-driven
professional with 20+ years of experience in multidisciplinary roles including strategic events, marketing, business development, travel management
and hospitality. Reliable, driven and known for delivering top quality work, managing complex projects and exceeding expectations. I believe in
collaboration and the importance of building strong relationships.
Advocate and champion for helping our members leverage LinkedIn to create economic opportunity and tell their unique professional story.
Frequent Traveler Fitness Enthusiast Financial Wellness Advocate Connector Coach Mentor Leader

Veronica Sommer
The Kindness Solution
Connecticut
linkedin.com/in/veronicamollica/

What makes you unique and sets you apart?
I believe in seeking the truth, telling the truth, and living YOUR truth. This is easier said than done in
a culture that wants to conform. I have come to believe the greatest form of kindness is having the
courage to express yourself without fear of judgement, condemnation or abandonment of family,
friends, and colleagues. Self-censorship and silencing others is the greatest form of unkindness
because we are not free to be out authentic selves. If we do not feel safe to assert our personality
through conversations, spirituality, work, and creativity, then we are not living a fully expressed life. I
can't imagine anything worse than not experiencing one's full potential during the one precious life
we are here to live.

What are your top tips for building your LinkedIn profile?
Fill out every section, include key words that people search. Have a professional headshot and a
compelling headline and summary.

Stephen Pronechen
Enterprise
Connecticut
linkedin.com/in/stephen-pronechen

What are your top tips for building your LinkedIn profile?
Your profile is vital because it helps you build an audience. Be mindful of your picture and
header image because it is the first thing that captures the visitor's attention. Make sure your
"About" section is solid and inject some personality into it. Highlight your accomplishments,
and describe your journey in a "storytelling" manner in chronological order. Don't just throw
up bullets and buzz words. When a person is done reading that section, you want them to say,
"This is someone I'd like to connect/follow because I believe he/she will provide value." Don't
leave any sections blank.

Who do you engage with on LinkedIn?
People who put out content I enjoy and anyone that I would like to build rapport
with from a professional standpoint.

What is your personal branding statement?
I want to deliver as much unbridled truth as I can to what it's like to be a seller. It's amazing
how two people can meet with nothing else in common but being in sales and totally relate
on things like faking dials to look busy, having quota or commission played with, or dealing
with a micromanager second guessing your work ethic. What if we all just spoke openly
about it? That's what my brand is supposed to be. #Death2Fluff

Belal Batrawy
Bravado
Georgia

linkedin.com/in/belbatrawy

I've been in startup sales for 10+ years with 7 different startups. I've been a part of an IPO, an
acquisition, and a Fortune Unicorn. Inside SaaS sales is all I know. And oddly enough, most of
things I was taught about sales were wrong. Only through the years did I learn about the
Buyer's Journey, 6 Universal Principles of Influence, Social Paradigms, etc. Now, I'm trying to
deliver that to others.

When someone visits your Linkedin profile, what do you
want them to say about you?
Trustworthy professional. This guy seems to know what he's doing. Clearly an expert it when
it comes to SaaS inside sales.

What are your top tips for posting on LinkedIn?
Never post a link, even in the comments. Text posts are best for exposure. Use white
spacing instead of chunky paragraphs. Utilize the first 5 lines are your post preview
before "see more", use that wisely. Your post is killed unless you get +35 interactions
(comments+likes) in the first hour, so make sure you get that by asking friends and
coworkers to engage with your post.

What is your story and how to you tell it?
I keep things very simple: my personal brand is one that real, authentic, impactful, and is a clear
expert in my craft. My story is that I'm just an ordinary guy who grew up disadvantaged but figured
out tactical methods to achieve extraordinary things. If I can do it, anyone can! I share my story
through LinkedIn through my profile, posts, and videos.

When someone visits your LinkedIn profile,
what would you want them to say?
When they see the image, I want them to say "He's a pro but I can relate and learn from him!"
When they view my profile, I want them to say "WOW! It's crystal clear that Marcus is a proven sales
expert. I MUST work with him to take my results to the next level!" Or, if they are not ready to work
with me, "WOW! He's amazing at his craft! I want to learn more from him!"

What is your goal with your LinkedIn profile?
To use it as a platform to help as many B2B sales professionals as possible!

Marcus Chan
Venli Consulting Group
Oregon
linkedin.com/in/marcuschanmba/

Jen Spencer
SmartBug Media
Arizona
linkedin.com/in/jenspencer/

What are your top tips for posting on LinkedIn?
Make sure your profile image and description are professionally charismatic. They shouldn't be so sterile that
there's no sense of "you," but remember LinkedIn is also a business platform.
Here are a few things I've seen on LinkedIn profiles that I would avoid:
No profile picture at all
Cartoons instead of actual pictures
Wearing sunglasses or any filter or frame applied to the profile picture
Keep sales messaging out of the header graphic—it's not a highway billboard
Spelling and/or grammatical errors

Amy Wilde
MarketStar
Utah
linkedin.com/in/amywilde/

What makes you unique and sets you apart?
If I had 100 lives, I would live in a high rise loft in New York, paint all day by the sea in La Jolla, surf the
hours away at Half Moon Bay, do yoga at the waters edge in Lanzarote, and dance in the streets of Greece.
I would put my roots down in a western town, wear my Old Gringo boots all day long, and learn to play
the guitar again. I would get my pilots license and see the Grand Canyon by air. Then spend years trying
to find Everett Ruess. If I had 100 lives I would master five languages. Visit every orphanage. Climb Everest.
Sail around the world. Walk the hills of Shropshire. Write a book a year. Become best friends with Billy
Joel. And run my hands through the sand of every sea.
Sometimes, it just doesn't seem fair. That we only get to experience one slice of life. Or maybe that is what
makes life fair. We each share the same 24 hours each day. What will we do to create a life of color,
contrast, compromise, confidence, and character? How will we use gravity to bend time? To ground
ourselves to what matters most, and extend our reach?
My motto this year is to live the life in front of me. My one life includes being a single parent to three great
kids. Working hard each day on my career in marketing and demand generation, and placing a high
amount of value on my relationships, professional and personal. My one life is about seeking for the highs
and learning to ride out the lows. It is about finding passion in the mundane, making my own adventure
on the daily, and easing up on perfection.

Tabitha Cavanagh
SomethingNew LLC
Pennsylvania
linkedin.com/in/tabtherecruiter

What are your top tips for building your LinkedIn profile?
1. Your HEADLINE is prime real estate. It's a (concise) representation of who you are; essentially
your elevator pitch. "Sell" yourself. What do you want the reader to know about you?
2. Think of your profile photograph as an extension of you. Your photo can say a lot or it can say
absolutely nothing. That's your choice. Good lighting, a clear background and a smile will go a long
way!
3. Banner Photo - this is such an underestimated, yet powerful space on LinkedIn. Put some
thought into what goes here. Before choosing an image, ask yourself why it matters to your
audience? How does it represent what you're doing? It can be a space filler or it can be so much
more. I use my banner photo area to highlight Standing O! Encore, a book filled with gratitude
that also gives back.

Who do you engage with on LinkedIn?
I engage with people who are passionate, fearless & open to experimenting. At
the end of the day, I want to meet GOOD people. That's it. Plain and simple.

What is your personal branding statement?
I believe that sales, marketing, and the way we conduct business needs to change. Business
can and should be fun. It should be entertaining. Being professional and being serious are
not the same thing.
Life is short, and even when we conduct business, it should be engaging with reps, brands,
and people. This means making everything as entertaining as possible.

Ryan O'Hara

LeadIQ
New Hampshire
linkedin.com/in/ryanmohara/

On the sales side, I'm teaching sales reps how to be themselves. I'm showing marketers how
to make people to feel good when they interact with your brand, and how to conduct
business in a way where things still get done, but with thought and caring. First impressions
are everything.

When someone visits your Linkedin profile, what do you
want them to say about your profile image?
I want them to think that I'm different. That I'm challenging the status quo, and being
ridiculous while doing it. I want them to smile, laugh, and think that I'm not afraid to take
risks, but most of all, I want them to be entertained. If I can do that, I can create brand
affinity. If I can create brand affinity, I can create business.

What are your top tips for building your LinkedIn profile?
Don't use business speak, and don't talk about yourself. Business speak is where all good
things go to die. Corporate babble is like living in hell. Tell a story, fit it into your
archetype, and be real.

What are your top tips for building your profile
on LinkedIn?
Any "viral" type post I've ever had was about my debt payoff, waiting tables at restaurants to start
my business, how I ran a marathon, or how I quit drinking. Weaving business lessons into these
personal topics and how they impact our professional lives has helped me attract interesting
people. Is it a money maker? Probably not. But I feel good about it.

When someone visits your LinkedIn profile,
what would you want them to say?
As for my image, professional and approachable. As for my profile, creative and a person who can
help drive pipeline with my sales team. Target persona is probably a Manager, Director, or VP of Sales
at an IT company. Or an executive, and my industry is a bit more traditional so I opted for the shirt
and tie.

Aaron Abodeely
Outcome Studio
Virginia
https://www.linkedin.com/in/aaronabodeely/

What are your top tips for posting on LinkedIn?
To write in simple language, frame a problem that you overcame and how others might overcome the same problem with
tactical steps or a philosophy. Be careful NOT to spew opinions that aren't rooted in personal experience because it turns off a
large population. However, if you did something and learned from it, it's cool to talk about.

Katherine Buck
Bravado
California
https://www.linkedin.com/in/k-buck/

What are the key aspects of branding yourself? What are
the steps for building a personal brand?
Key aspects of branding yourself are a deep connection with your strengths and confidence in expressing
them.To build your personal brand, start by writing down 10-15 things people always ask you about. Then write
down the best parts of your workday. Draw connections, identify patterns and then create a mission statement
for the way you see yourself and how you want others to see you. You get to drive the bus on the narrative of
YOU!

Kevin Dorsey
PatientPop
California
https://www.linkedin.com/in/kddorsey3/

What is your story and how do you tell it?
Live better. Sell Better. If we build the proper habits, mindsets, and behaviors that focus internally, then
the external results will follow. I believe in focusing on the "person" in "salesperson".
"Formal Education will make you a living. Self Education will make you a fortune". – Jim Rohn.

What are the key aspects of branding yourself?
I struggle with the term 'brand' because your 'brand' should be YOU. So branding yourself is kind of silly to
me. Be you. Be honest. Be vulnerable. But understand that everyone has a "brand" it's just whether or not
you are being intentional about it.

Who do you look to engage with on LinkedIn?
Those engaging with me first. Then those that I like what they are posting or what they stand for. But I
look for honesty and authenticity. It's pretty easy to sniff out if someone is just posting to try and get likes
and engagement, and I avoid those people at all costs.

Alena Bohomol
Prosply
California
https://www.linkedin.com/in/alenabohomol

When someone visits your LinkedIn profile, what do you
want them to say about you?
I do not like to use fancy images that can provoke really false assumptions or fake feelings in other people.
My profile image mirrors real me, always smiling, but at the same time a pretty serious lady. I want people
to feel like they have known me for a while and they can trust me. My background picture, headline,
about section, experience, activity feed - every part of my profile tells my story, my content speaks for my
experience in B2B sales. Crafting my LinkedIn profile, I'd like others to:
1. Feel what I stand for - We are in People-To-People business today and it means that we need to treat
our potential customers as individuals with their personal and professional interests, challenges and
objectives, not just a bunch of records in our CRM system.
2. See what sets me apart from other professionals - my experience of building an Outbound Prospecting
agency from scratch and building a healthy sales pipeline for tech startups and SMBs around the world.
3. Think about me as a proactive B2B Prospecting Expert who can always add value to their feed - I’m
continuously sharing new prospecting tips and ideas on LinkedIn, so my activity section is filled with
some fresh content.

Raquel Borras
True To You Branding
Virginia
https://www.linkedin.com/in/raquel-borras%F0%9F%A6%8B-9a846697/

Who do you look to engage with on LinkedIn?
I engage with all kinds of different people but most of them have traits that I find important.
Integrity, authenticity, vulnerability, positivity, and are well respected in their field and by their
peers. I believe everyone should be treated with respect on the platform. I take it very seriously
and don't engage with people that simply take advantage of other people's notoriety and
following just to increase their network. You have to be willing to put the time and work into the
platform. I'm not a fan of folks that use every single shortcut or take advantage of their
connections' popularity for their benefit. This platform isn't a game of tag.

Favorite Quote?
There are so many that I love. My favorite lately, despite not being religious is, "If
you want to make God laugh, tell him your plans." Let's just say that I've had
God laugh at me a lot! I've learned to trust the process and that everything truly
happens for a reason!

What is your personal branding statement?
Your twenties are for learning, your thirties are for earning.

Max Altschuler
Outreach
Washington

https://www.linkedin.com/in/maxaltschuler/

I'm a growth mindset person through and through. As long as I'm learning and growing as a
person, I'm at my happiest. This isn't just for my career, but my personal and family life too.
You can see this through my sales books Hacking Sales and Sales Engagement, but also a
passion project of mine, my book called, Career Hacking for Millennials.

What is your goal with your LinkedIn?
To share my knowledge and learn from others. But what I really like is giving back to the
sales community that helped me get to where I am today. I share all sorts of tactical,
strategic, and sometimes high-level thoughts and advice with my followers. I hope they get
a lot out of it.

What are your top tips for building your LinkedIn profile?
Link out to things you've done. Have extracurricular activities and highlight them. Be
thoughtful about how you tell your story by making your career feel like it all happened
that way on purpose.

Favorite Quote?
It's not your lack of resources, but your lack of resourcefulness.

What is your personal branding statement?
I wear many hats. I'm an educator, actor, and people mover who thrives in a fast-paced,
competitive environment. I'm a nationally awarded speaker with experience in sales, social media
marketing, event hosting, and education.
I'm an actor turned sales person. A starveling, I applied for an SDR job at the encouragement of Jim
Jones, a really stand up guy who also is great at selling stuff, so I could stop looking gaunt. I was
bad, bad, bad. But at least I could pay the bills. Then, I met Tanner Robinson. He was like Abba, and
took a chance on me. That chance resulted in me hitting quota, and then, whoa! exceeding quota.
And it upped my self esteem like a good pair of spanks. Then, I posted on LinkedIn about a cold call
gone a muck, and the rest is history. And by history, I mean, scroll through my LinkedIn posts, and
see the story of my professional brand unfold.

When someone visits your LinkedIn profile,
what do you want them to say about you?
I want them to say, "This person has first hand experience in a multitude of things. They all point to a
couple key characteristics that are universally valued". I want them to think, "Sarah is charismatic,
authentic, and caring. She understands how to tell a story. She can take big concepts, and shrink
them into bite-sized, digestible noms."

Sarah Brazier
Gong.io
California
https://www.linkedin.com/in/sjbrazier/

Ken Baldo
Integra LifeSciences
New Jersey
https://www.linkedin.com/in/ken-baldo/

What is your goal with your LinkedIn?
To continue to grow organically, with no agenda other than putting out relatable and raw content that helps
others feel they are not alone and gives them the confidence to be the best version of themselves in sales, life,
and in the pursuit of well-being.

What are the key aspects of branding yourself? What are the steps for
building a personal brand?
Putting out honest content that comes from my own experience from childhood to adulthood. Be vulnerable,
warts and all, but do it in way that re-spins the perspective towards the positive, the opportunities and the humor
in it all. Don't be so serious about the serious.

MJ Peters
Firetrace
Arizona
https://www.linkedin.com/in/mjpeters1/

What is your personal branding statement?
I am interested in shaking up the way we do things on an industrial scale. Let's break that down. First, it's
about shaking things up. I like to challenge traditional thinking, which makes me stand out in the world
of manufacturing. It's gotten me in trouble a few times, but hey - what doesn't kill you makes you
stronger. The industrial scale piece is also really important; I like to work on big, complex problems. And a
lot of big, complex problems exist in industries that young people don't traditionally go into, like
wastewater treatment for example. Every industry I have ever worked in has a young people problem: not
enough young people joining the workforce to replace those that are retiring. I'd like to be able to show
people like me that there's interesting work to be done in industries where you might not expect it.

What are your top tips for building your LinkedIn profile?
The most customizable parts of your profile are your photo, your headline, and your about section. Think
carefully about what you put there. And write like you talk - not only does it give you a unique voice, but
it's easier to read.

Jen Wright
360 Research & Consulting
Florida
https://www.linkedin.com/in/jk-wright/

What are your top tips for posting on LinkedIn?
Use the 3 I:s - Inspire/Inform/Introduce (add value rather than sell, educate by sharing information
and experiences/lessons learned from past mistakes, and help others network by promoting other
great content creators so others can follow/connect with them for more inspiration/value).
Don't post "grow your network"-posts. These posts generate quick and easy leads, but they also
foster shallow and meaningless engagement. Plus, they are so overdone they have become spam.

What is your goal with your LinkedIn?
Personal branding - putting a face and personality to my business.

What is your personal branding statement?
Expert at cracking the top funnel, unlocking the flywheel on superhuman fusions between
human and machine learning meets artificial intelligence.
What makes me unique is having used so much of the available sales tooling and sent over a
million outbound emails.

Justin Michael
YouAppi
California

http://www.linkedin.com/in/michaeljustin

Opening is the new closing. I've been in sales almost 20 years and 13 years in SaaS, and
consulted over 100 startups mainly around cracking the top funnel problem. The difference
between my thought leadership and many others is that I simply understand what works
from being in the trenches; instead of writing about it the last 20 years, I was doing it. Just
gives it a different flavor of practical utility!

What is your goal with your LinkedIn?
My goal is to build out my brand as a thought leader in sales technology, advertising and
marketing technology, network, help my friends get hired, make my pipeline full, and help
everyone fill their pipeline, increasing revenue velocity.

What are the key aspects of branding yourself?
Think like a Fortune 500 brander. Read Al Ries, the father of F500 branding. His book 22
Immutable Laws of Marketing is a pure stroke of genius. That's why David Gerhardt
former CMO Drift is raving about it.

Matthew Toth
The Neat Company
Pennsylvania
https://www.linkedin.com/in/matthewjtoth/

What are the key aspects of branding yourself?
1. Find your voice and the focus of what you want to tell the world.
2. Consume, digest, and make thoughtful and helpful comments on other's content.The rest will take care of
itself.

What are your top tips for posting on LinkedIn?
1. Lead with a story. People love to get the background event that let to the insight you are sharing.
2. Never post a link in the body of the post. Always reserve for the comments section.
3. Write how you speak. Be yourself.

Kotryna Kurt
Linkedist
Denmark
https://www.linkedin.com/in/kotryna-kurt/

What is your personal branding statement?
I am passionate about all things Marketing, MarTech, and Data Analytics. I am a creative content creator
and a charismatic public speaker. I am also a no.1 LinkedIn fan and one of the top LinkedIn Content
Creators. What is more, I am a Co-founder and CEO of a LinkedIn consulting company called Linkedist,
where we consult companies and private people about LinkedIn Branding, Personal Branding, and Social
Media Strategies on LinkedIn. Not only I have the expertise and 4-years of practice working with LinkedIn
Marketing, but also the drive and passion to help other companies succeed.

What are the key aspects of branding yourself?
A few things one should think about when thinking about branding themselves:
- The reason why you want to brand yourself.
- The main social media platforms where you can find your audience.
-What will your brand symbolize? What will be its tone of voice?
- How often will you have to engage with your audience to get to the place you want to.
- How will your content look like? Will it be video, written, or another type of content?
- How much you are willing to work and stay consistent with your brand to get it to the highest level?

What are the key aspects of branding yourself?
Key aspects of branding yourself:
- Know what you want to focus on
- Focus on what you know
- Be consistent
- Be yourself

David Kirkdorffer

Steps for building a personal brand:
- A great photo
- perhaps in a setting where your kind of work is done
- A crisp summary of what you do, and how your clients benefit
https://www.linkedin.com/in/davidkirkdorffer/ - Associate and interact with people with similar branding ("If you want to be a monk, hang
out with monks.")
- Make your ideas and thoughts accessible to be found, and understood

Self Employed
Massachusettes

What are your top tips for posting on LinkedIn?
Post about what you know. Do not be concerned about vanity metrics.
If you DO care about vanity metrics:
- Post every weekday, at the same time, and on Sundays.
- Comment on posts by leaders in your field
- I advise you read the article by Andy Foote: "The LinkedIn Algorithm Explained In 25
Frequently Asked Questions"

What is your personal branding statement?
I’ve been in sales for about 23 years, 20 years of that in one leadership capacity or another - man
does that sound old!
I’ve invested in sales training for teams countless times and seen the initial enthusiasm wane as the
pressure kicks in. I've seen annual objectives missed, people promoted before they were ready and
key decisions made on ‘gut’ or numbers alone. I've seen a consistent lack of focus and
accountability by sales leaders for development and coaching.

Kate Lewis

And it REALLY REALLY frustrates me!

e4enable

I couldn’t find the right solution and was massively passionate about righting these wrongs, so
e4enable was born - a platform designed by sales, for sales, that defines, develops and measures
'what good looks like.

United Kingdom
https://www.linkedin.com/in/katellewis/1/

Who do you look to engage with on LinkedIn?
People that have something interesting to say. People that challenge the norm. People that I can either learn from or support. I like people who
weave humour into their posts too and who don't take themselves too seriously.

What are the key aspects of branding yourself?
Don't go about it to build a personal brand. Just be yourself, be interested and be brave enough to put yourself out there. If your message is important
to you, then sing it from the hilltops.

Lori Richardson
Score More Sales & Women Sales Pros
Massachusetts
https://www.linkedin.com/in/scoremoresales/

When someone visits your LinkedIn profile, what do you want
them to say about you?
I simply want to pique the interest of my target market. I want them to say, "This is someone we should talk with."

What is your personal branding statement?
I am obsessed with teaching strategies and processes to company leaders to improve or fix their B2B sales teams. I do this through stories,
examples, tips, videos, digital sales training, and by coaching the sales leaders. First, I always start with data to determine the health of an
existing sales team before any training or coaching begins. This differentiates our firm, because we think long term and only work with
company leaders who are big picture and visionary. We walk away from a lot of short money / quick fixes - and stick with those who we do
our greatest work with. Because we start with data, we can revisit months down the road to show actual improvement. I also spend a
portion of every day helping companies build more inclusive sales teams.

Megan Bowen
Platterz
New York
https://www.linkedin.com/in/meganwhitebowen/

What is your goal with your LinkedIn?
To help others through sharing my experience and knowledge.
To lead by example that human first leadership is always the right path to excellence.
To showcase my expertise / position myself as an expert in customer success, personal development and
leadership development.

What are the key aspects of branding yourself?
I focus on sharing highly tactical and specific advice that I have personally experienced being effective. By
posting weekly, I feel each weekly post can include a lot of meaningful content and take aways that make
my content worth reading. Quality over quantity coupled with consistency and varying engagement with
posts, comments, messaging and other content curation.

Who do you look to engage with on LinkedIn?
Thought leaders in sales, marketing, entrepreneurship, leadership & personal development - anyone I can
learn from and who comes from an authentic place of empathy and expertise.

Shelly Elsliger
Linked-Express
Ontario
https://www.linkedin.com/in/selsliger/

What are your top tips for building your LinkedIn profile?
Think of LinkedIn as your story-the most important story you will ever write. More is more on
LinkedIn so use up all space that each section allows especially the four key areas of the LinkedIn
search algorithm: Tagline, About Section, Experience, Skills and Endorsements.
Write for your audience and make sure to not live a LinkedIn default life. Have a headline that is
compelling and catchy because it follows you around wherever you go.

Favorite Quote?
Instead of waiting to be noticed first, be a Leader in your space-Lean-In,
Listen-In, and Link-In!

What is your goal with your LinkedIn?
Here's the ultimate question you should ask yourself: If I got laid off tomorrow, what would
happen if I posted about my job loss on LinkedIn? How fast would my network come to the
rescue? This is the ultimate gauge of whether or not you're doing a good job on LinkedIn.

Gaetano DiNardi
Nextiva
Miami

https://www.linkedin.com/in/officialg/

What are the key aspects of branding yourself?
- Have a unique point of view on commonly talked about subjects.
- Avoid posting about subjects that are too common.
- Avoid posting click bait topics like "COLD CALLING IS DEAD."
- Write how you speak. Drop the corporate tone.
- Don't post too frequently. You become annoying.
- Create compelling spectacles, but do so carefully.
- Post case studies, experiments and unique data.

When someone visits your Linkedin profile, what do you want
them to say about you?
Whenever someone checks out your LinkedIn profile, here's the first question they
ask themselves: "Is this person legit?"
I want them to immediately recognize that I am a credible and authentic person in
the field of demand generation and growth marketing.

What is your personal branding statement?
It is human nature to help. Fundamentally, selling is helping, a person or company. My personal
branding is centered around helping people. I've done this by helping others who are new to
selling or trying to improve their selling skills. I am also fanatical about making things as simple as
possible

What are key aspects of branding yourself?
Perception is reality. How do you want people to perceive you? Once you've decided this, you can
start with the visual aspects, your headshot, and your background. Then you need to start building a
brand around the information you share. What do you want people to know yours for? Share this
information. Follow other people who are focused on similar topics and engage with them. Think of a
physically networking event, how would you position yourself in these events? You need to take the
same approach on LinkedIn.

Francois Bourdeau
Encore Business Solutions
Alberta, Canada
https://www.linkedin.com/in/fbourdeau/

What are your top tips for posting on LinkedIn?
1. Be personable. There is only one version of you, don't try and be another personality.
2. Invest time in learning how to improve your copy writing skills.
3. Experiment. What type of posts are working? Which ones aren't? What time of day works best?
4. Don't aim for perfection, aim for pretty good. You'll be better off posting a decent post once a day vs. a 'perfect' post once a week.

Scott Leese
Scott Leese Consulting, LLC &
SurfandSales.com
Texas
https://www.linkedin.com/in/scottleese/

What are your top tips for building out your profile on LinkedIn?
How to begin - order of operations [update information, grow network, engage with others content, create your own content]. Don’t overthink it. Just
begin.ROI is massive if you put in the time and effort. Entire businesses built off personal brands. Brands = marketing.

What are the key aspects of branding yourself?
You have a brand whether you like it or not: You have a social media presence and you have a personal brand online. It doesn’t matter whether you like that
or not, it’s the truth. Given that, you should control it. Consistency, credibility, & vulnerability play well, and should follow you around the web as customers,
companies and peers search you out.Make it simple: When someone comes to your personal website, your LinkedIn profile or your Twitter account, they
should be able to figure out the following things in less than 5 seconds: Who is this person? Get to the point.This is a part of YOUR JOB - no longer ‘optional’.
This is who you are and who you are is more important than what you’ve done.

What is your story and how to do you tell it?

Chris Von Huene
Xerox
California

https://www.linkedin.com/in/cvonhuene/

The story is being real and authentic and sharing the failures / real life situations. It's okay to not be perfect and
be on a journey and share that to humanize yourself. I want to hopefully share imperfection so that other people
can learn from me.
It's all about telling the story and the character story. You need to be intentional and think through what's he's
gone through, what really happened and how it happened and then what you've learned from it. I like to try to
teach lessons through stories and its all about connecting and focusing on the emotions.
How can I put others at the center of the universe through what I've gone through and put them in my shoes?

What are the key aspects of branding yourself?
You need to be consistent and make it about your audience, you are just a conduit of that. It's
about giving your all to your audience and talking about your how, not just the why and the
what. You need to figure out who is your end audience and you need to figure out what you
can share that folks find valuable. It's about tactility and buying and emotions. Take things
and make them bite sized.

Favorite Book?
Principles by Ray Dalio

Josh Roth
WalkMe
California
https://www.linkedin.com/in/josh-g-roth/

What are key aspects of branding yourself?
I think you have to know specifically who you're speaking to. People may feel my content is too
"feely" or that I'm wrong about my strategies, and that's fine. I'm sharing my beliefs and trying to
help those who feel like they can learn something from me.
Building a personal brand I think first and foremost takes authenticity. You don't always have to be
right but you always have to be authentic. The second you try to be someone you're not, people
can see that.

What is your goal on LinkedIn?
I want to help other salespeople, no matter the situation, reach a place in their
career where they are happy with their company, job, and leader.

When someone visits your LinkedIn profile, what do you want them to say?
I want people to know that I’m professional, that I really enjoy my work, and that I’m going to have fun doing it.

Kyle Coleman
Clari
California

https://www.linkedin.com/in/kyletcoleman/

Overall, I want people to see that I have robust experience and expertise in many things Sales, Marketing, and
Growth related. I’ve developed a capacity to fluently speak the languages of both salespeople and marketers,
and know how to be the connector between teams as a result.

What are the key aspects of branding yourself?
Be authentic, be genuine, and don’t be afraid to be vulnerable. Get a feel for the kind of content that resonates
with your target audience by engaging with content that other people create. Read their posts, think about
them, and leave thoughtful comments. Once you get a sense of that, you’ll have more confidence in the kind
of content you create.

What are your top tips for building your LinkedIn profile?
Don’t just tell people what you’ve done, but provide insights into how you did it.
Break down your accomplishments or career highlights into the component parts
that added up to success. This establishes much more credibility and shows
people that you understand and enjoy the entire process, not just the results.

What is your personal branding statement?
Although I am no longer a traditional recruiter, I am deeply invested in the future of work, including
how we attract and retain talent. I am an advocate for humanizing the workplace and calling out
the BS that happens within corporate America.
Most people recognize my posts from the #ThatsTheTea hashtag.I am a blue haired, tattooed,
queer, black woman learning to navigate the corporate space as myself, rather than who corporate
America told me I should be.
I applied for a role in 2017 and the woman told me she loved me, but I would need to change my
hair, cover my tattoos and wear a skirt. I realized that I no longer wanted to be valued for what I can
do, but for who I am as a human and individual.

Madison Butler
Sourced Craft Cocktails
Texas
https://www.linkedin.com/in/bluehairedrecruiter/

What are key aspects of branding yourself?
For me, it was really figuring out what I'm passionate about and what about that makes me different,
although the blue hair didn't hurt. We all operate on a value set and a personal mission. I truly
believe we should let our personal missions guide our personal brands.

Favorite book?
You do You by Sarah Knight

Samantha McKenna
#samsales
Virginia
https://www.linkedin.com/in/samsalesli/

What is your personal branding statement?
Your brand is what you do consistently, for the better or worse. My brand is to always over-deliver, meet deadlines, look for ways to
extend myself for the good and to be generous with my time. I am a connector through and through, and always look for ways to give
first, pay it forward, and find ways to positively surprise anyone I can. I've always focused on that and it's always what has made me
successful.

What are your top tips for posting on LinkedIn?
Don't spam - once a day is enough, twice (at least four hours apart) if it's important. This is not meant to be self-serving - 85-90% should be
thought leadership and you teaching - 10-15% can be self-promotional. Engage with others' content - don't only post your own content.

James Buckley
JBarrows Sales Training
Tennessee
https://www.linkedin.com/in/jamessaywhatsalesbuckley/

What are your top tips for posting on LinkedIn?
-Be authentic
-Add value
-Don't pitch
-Post often
-Go for engagement and not vanity metrics

What is your LinkedIn goal?
Drive community and add value.

Who do you look to engage with on LinkedIn?
Salespeople of all shapes, sizes, and experience levels. Also, people that can teach me something.

Heather Hauka
Quill Drive & The Cosmetic Distillery
Ontario
https://www.linkedin.com/in/heather-quilldrive

What are key aspects of branding yourself?
From my perspective, your brand is the cumulative result of your intentional messaging & image,
but also the quality of your service, customer care & follow up you provide, the way you act offline,
and reputation you have.
You can dedicate yourself to distributing your image, USP and establishing brand awareness, but
it is so intertwined with who you are, I don't believe it can be completely manufactured or
contrived. I heard someone say, your brand is what people say about you when you're not in the
room. I agree, so be intentional, communicate well, own your uniqueness, be bold, and conduct
your business with integrity!

What is your goal on LinkedIn?
This platform offers a remarkable opportunity to not only make your business
visible, but yourself as well- the heart of your business!

What are your top tips for posting on LinkedIn?
Say something interesting. Controversial posts do really well, but if you go edgy, get ready for the
trolls to personally attack you.

Cory Bray
ClozeLoop
California

https://www.linkedin.com/in/buy-triangleselling/

What are the key aspects of branding yourself?
Get really good at something and then build your brand around that. There are some people
whose only brand is that people know who they are. That's cool if you want to be a reality TV star,
but I don't know that it helps outside of that if you're not really good at at least one thing.

What are your top tips for building out your profile on LinkedIn?
The profile should support your goal on the platform. Oh, and be concise.

What is your favorite quote?
"If you don't know where you're going, you might end up someplace else." - Yogi Berra
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